
Learning to take a chance
If you live in North America, you're likely to often hear "Be Careful" as a standard
way of saying "goodbye."

I don't wish to attack the well-meaning fathers, mothers, spouses, and loved ones
who wish the best for all of us when they remind us to take care of ourselves --
I'm not suggesting you should go out and be hit by an automobile.

I'd just like to look at how the whole idea of "being careful" affects our lives.

I don't know whether you noticed it or not, but life is inherently a dangerous
business. From the time you get up in the morning, until the time you go to bed at
night, you're likely to miss other vehicles by only a short distance. You choose to
cross the street, and you're taking your life in your hands, expecting drivers to
stop and let you go across. You eat lunch at a fast-food restaurant, and you're
trusting that the staff cooked it adequately enough to kill all the nasty bacteria
that may be inside. You go to work, not knowing if today is going to be the day
you get fired. You spend money, not knowing if you'll ever see that paycheck
again.

Life is dangerous -- it's altogether right for our loved ones to tell us to be careful.
But for most of us, we become altogether too careful.

More often than not, we choose to take the easy way to our destination. We do
things the same way we've already done them. We don't take chances, even
when the chances aren't dangerous at all. We tend to play our lives easily, and
for most of us, we like it that way.

Well, here's news -- the easy way is rarely the right way.

Most of you are familiar with "Murphy's Law." Well, one set of the myriad of
"Murphy's Laws" is "Murphy's Laws of Combat." Today, we'll look at Murphy's law
number 5: The easy way is always mined.

Just like this amusing law, the easy ways in our life are usually more dangerous.
As an example, choosing to do the same thing, day after day after day, leaves us
open for obsolescence.

Companies that continue to make the same products, year after year after year,
soon realize their business has suffered. For example, Sixty years ago, there
were quite a few washboard manufacturers in the United States of America --
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now the single remaining manufacturer makes washboards mainly for novelty or
decorating use.

It's obvious from a company standpoint, and less obvious, but still true, from a
personal standpoint.

People who never freshen their job skills are usually the first to go in a layoff.

People who don't adapt when their spouse changes often find themselves
searching for a different spouse.

Many financial approaches that would have worked well two years ago now are
the direct opposite of what you should be doing.

"Playing it safe" is almost never safe. Taking a chance, odd as it seems, is often
the safest way to proceed in life.

Do you have what it takes to take a chance?

Look at your life. Are there areas that demand a little bit of change -- a little bit of
freshening? Should you be taking night classes, learning a new skill? No matter
how old you are, should you be developing methods and abilities that come as
second nature to the younger employees?

Are you learning? Do you spend the time driving from work to home listening to
talk radio, or learning something from an audio book? Do you go to seminars in
your field? Do you volunteer for new projects at work? Do you make friends with
new people who are hired, and learn what makes them tick?

Do you find life exciting? Do you think there's always something new to learn?

You see, taking the chances -- making the initiative -- is rarely the wrong way to
go. Sometimes, you'll goof up, it's true, as the thousands left jobless by the dot-
com implosion soon learned -- but the skills, techniques, and abilities gained by
growth, chance, and extending yourself rarely turn out to be bad investments.

In the case of our work lives, "be careful" is rarely the best advice.
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