
Taking a chance on yourself
I want to make this perfectly clear. When I say "taking a chance," I am not
suggesting that you go buy a Powerball ticket.

I'm suggesting that you take a chance on yourself, and your life.

It's all well and good to play it safe with your finances. You have to try and
maximize what you've got in the bank.

But you should take a chance with yourself.

If you never take a chance on yourself and your ability to succeed, you'll never
achieve success. It's doubtful you'll ever achieve anything at all.

A couple of weeks ago, we talked about "Me, Inc.," where you think of yourself as
a company.

Almost every company has undervalued assets. They are assets that have the
possibility to grow to amazing levels, if given the chance. "Company A" might
have a secret formula that they are trying to market. "Company B" may have a
new patent. "Company C" might have a star employee.

The people who are attempting to find value in these companies will search
through the companies, looking for such hidden gems. Like the prospectors of
the gold rush, they search for the sparkle in the miles of mud.

In your own life -- your own company if you will -- you have those hidden assets
as well. Like as not, you know some of them without even thinking about them.
But you've never taken advantage of them. Why? It's because you are likely
afraid to take a chance.

"Why should I take a chance?" you might say to yourself. "I could fail."

That's true. Success doesn't come without the possibility of failure. Many of the
most successful people in the world have failed more than they have succeeded.
Success doesn't come without the possibility of falling on your backside from time
to time. Nothing in life is guaranteed, with the possible exception of Craftsman
tools.

You've got to gamble on yourself -- knowing that the odds aren't likely that long.
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Put a bit of effort into your dreams, and you make the odds more even still. Do
some research and some marketing, and pretty soon, you're looking at a sure
thing.

But first, you've got to take the chance.

It's unlikely that success will ever force itself on you. You're going to have to write
that book, or make that call, buy that stock, or make that date.

You're going to have to take a chance to get a chance.
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